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About This File

This TEXTOUR User Guide serves as a comprehensive guide for all users who wish to utilize
the TExXTOUR Platform for strategy-action monitoring, visitor engagement analysis, and
cultural tourism enhancement. It provides step-by-step instructions, feature descriptions,
and best practices to ensure a smooth experience for all stakeholders, including visitors,

tourism professionals, site managers, and administrators.

What’s Inside?

Introduction to TEXTOUR- Overview of the platform, its purpose, and key functionalities.
User Roles & Access— Explanation of different user roles (Visitors, Pilots, Admins) and their
permissions.

Navigating the Platform- Detailed walkthrough of the interface, menus, and key sections.
Core Features & Services— Instructions on how to explore Points of Interest (POI), plan
routes, find events, and discover local products.

User Support & Troubleshooting— FAQs, video tutorials, and common issue resolutions.
Monitoring & Analytics— Insights into the data-driven tools available for tracking visitor

engagement and tourism impact.

Who Should Use This Guide?

Visitors— Learn how to explore cultural sites, access maps, and participate in events.
Tourism Professionals & Pilots— Manage site information, promote local attractions, and
analyze visitor data.

Administrators— Oversee platform settings, user roles, and data verification processes.

This guide ensures that all users can effectively interact with the platform and maximize its

potential for sustainable cultural tourism.
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SECTION

Brief Introduction to
TExXTOUR Platform

In order to co-design, validate, and scale up policies and strategies that have a positive impact
on socio-economic territorial development based on cultural tourism, the Social Innovation
and TEchnologies for Sustainable Growth through Participative Cultural TOURism (TExTOUR)
project, which brings together partners from the quintuple social innovation helix (knowledge,
business, society, government, and entrepreneurs), is developing a technological platform (ICT
tool). This technological platform (ICT tool) assists eight Cultural Tourism Pilots in lesser-known
destinations to develop collaborative work methodologies for developing CT strategies for local

sites, utilizing ICTs and social innovation tools.

1.1 Where to find TExXTOUR Platform

The platform is available at the https://platform.textour.grisenergia.pt/.

1.2 Source Code

The source code of the platform can be founded at https://code.grisenergia.pt/textour/

platformservice.

1.3 Users and Overall Modules

There is a total of four users and six modules as of now. The mapping of the user and module is

illustrated in Figure 1, where:

1. Pilot — Cultural tourism pilots must first register, and then choose between ICT services,

MoNaasS, and variable input.



2. Coordinator — TEXTOUR Project Coordinator
3. Reviewer — Pilot data validator

4. Tourist — End product user

—> ICT Service

.

Monaas

h

Pilot { Registration J

—» Variable Input

.

Pilot/Reviewer
Management

. ] ) Variable Input
Reviewer Registration Validation

Tourist [ICTSerwceJ [ Monaas }

Coordinator

Outcome Outcome

Figure 1: Overall Modules



SECTION

Registration Module

TExTOUR Platform shall be able to verify the pilot and end-user username and password. To
maintain correct information and features on the site, only the administrator has full function-
ality to add, edit and manage the general information.

Currently, the registration is done via three steps, the same are illustrated in Figure 2, where:

1. Registration — User information fill-up and account creation;
2. Authentication — User Authentication (via email);

3. Activation — User Approval;

Registration

Registration Fill-up

Authentication Activation

By User By User By
Coordinator

Figure 2: Registration Module.

2.1 Form Fill-up

e The new user should fill in the basic information shown in Figure 3. '*’ denotes mandatory
fields.



Registration with EMAIL

A welcome message with further instructions will be sent to your email address after you successfully
enter your email address and a username.
Fields marked with (*) are mandatory.

Email Address * A valid email address.

Full Name * Your Full Name

Nick Name * Display Name

Organization * Organization / Institute Name

Phone Number Contact Number

Category * Pilot v

Entity * | - Select Entity - v

Country * - Select Country - v
Expertise Separate multiple values by a comma.

Interests Separate multiple values by a comma.

ShortIntro Describe who you are within 500 characters

2. Create New User

Figure 3: Information fill-up page.

e After filling up all the necessary information, on clicking Create New User, the user will

be redirected to the page shown in Figure 4.

T E XTO U R Home About  Services v News

Figure 4: On-click create a new user page.



2.2 Authentication
* After clicking Create New User, an email is sent to the registered email as shown in Fig-

ure 5.

[TEXTOUR] Please verify your email address (Esdemal: Inbox

o noreply@textour-project.eu 13:36 (9 minu

- tome -

Dear Kashyap Raiyani

Your account on the TEXTOUR platform has been created.

To confirm your email address, please click: hitps//platform.textour grisenergia.pt/authentication/bmwloc-df3147a876212b5{3ac632102e09{794

If it is not working, please copy the entire link, paste it to the browser address line, and press Enter.

Kind Regards,
TEXTOUR Team

Figure 5: Email verification mail.

* After clicking the verification link, the user will be redirected to the page shown in Fig-

ure 6. Users will be further notified once their account is been activated by the coordina-

tor.

Email Authentication

Kashyap Raiyani You will be notified shortly about your user activation.

Figure 6: Email verification mail.



2.3 Activation

* The coordinator will be notified upon any successful user authentication

an email sent to the coordinator.

[TEXTOUR] Activate the User: Kashyap Raiyani

noreply@textour-project.eu

to textour «

Dear Coordinator,

Please activate the Kashyap Raiyani account.

User email has been verified, and waiting for activation.

Kind Regards,
TEXTOUR Team

. Figure 7 shows

Figure 7: Coordinator user account activation request email.

* The coordinator can activate/deactivate the user as shown in Figure 8.

TEXTOUR  rome
# Email
1 jack6148@gmail.com
2 k.raiyani@uninova.pt

3 Ifdelenikas@santamarialareal.org

4 shb.psn@gmail.com

5 d41720@alunos.uevora.pt
6 s.ahmed@uninova.pt

7 kshyp@uevora.pt

User List

Setup

Internal Service ~

ICT Service

TExTOUR: All the Users

Name

Md Sajib Ahmed

kashyap

Lucia Delenikas

Shabnam Pasandideh

Sajib Ahmed

Kashyap Raiyani

Organization

UEvora

uninova

FSMLRPH

Nova university of lisbon

UNINOVA

University of Evora

Pilot

MNarva

Umgebindeland

Vale do Coa

Vale do Coa

Crespi D'Adda

Anfeh

Vale do Coa

Figure 8: User List for Activation and Deactivation
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Search Here

Country

Russia

Ukraine

Portugal

Portugal

Belorus

Lebanon

Portugal

Logout Here

Action



¢ Once the coordinator activates the user, an activation email is sent to the user as shown
in Figure 9.

[TExXTOUR] Your USER ID is activated (Extemal’ inbox x

noreply@textour-project.eu

. tome w»

Dear Kashyap Raiyani

Your account on the TEXTOUR platform has been activated.

Password: VXYSI9

To check your user credential, please visit: hitps://platform textour.grisenergia.pt/login

If it iIs not working, please copy the entire link, paste it to the browser address line, and press Enter.

Kind Regards,
TEXTOUR Team

Figure 9: On user account activation email.

» Using the credential received via email, the user can log in as shown in Figure 10.

T E xTo U R Home About Services v News
Login: TExXTOUR Admin/Pilot

To Enter Admistrator Zone

User

Password

Not Registered? Create an Account

Forget Password? Click Here

Figure 10: User login page.
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* Figure 11 shows the logged-in user’s home screen.

T E XTO U R Home Setup Internal Service -~ ICT Service ~ m Kashyap Raiyani

VALE DO CcOA

The most remarkable open-air ensemble of Palaeolithic art in Europe

The Prehistoric Rock Art Sites of the Coa Valley document continuous human occupation from
the end of the Palaeolithic Age, and constitute a single UNESCO world heritage declaration.
Hundreds of panels with thousands of animal figures have been engraved over several
millennia, representing the most remarkable open-air ensemble of Palaeolithic art in Europe.
Cba Valley provide the best illustration of the iconographic themes and organization of
Palaeolithic rock art, using the same modes of expression in caves and in the open air, thus
contributing to a greater understanding of this artistic phenomenon and constituting an
ancestral model of common identity. It form a unique site of the prehistoric era. Céa Valley is
protected under various national laws for heritage protection and planning and have been
declared a Bien de interés cultural (a cultural heritage site). The area also features in the
Natura 2000 protected areas network.

Figure 11: User login home screen page.
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SECTION

ICT Service Module

The ICT services were assessed based on two criteria including feasibility (based on the pilot s
ICT infrastructure /data accessorily and the project ’s purpose), and scalability. The lists of ICT

services are as follows:

1. Point of Interest (POI): helps in information dissemination related to the point, museum
documentary, and history of villages. The information from POI will be facilitated by QR

codes containing information in text, audio and video formats.

2. Route: provides information about accessible routs to connect bordered cities even in

different counties, and shows different types of thematic routes.
3. Event: corresponds event announcement, post cultural events, and workshops.
4. Local Product Promotion: introduces and promotes local foods, products, and vendors.
5. Occupancy Rate: shows the waiting time and live occupancy rate in the CT sites.

6. Visitor’s Satisfaction: provides user “s feedback regarding the events, routes, places and so

on.

7. Establishment: Provides digitalized documentaries and boosts visitors * engagement and

experiences.

8. Visitor Flow: is sort of tourism Flow monitoring and feed-back system.

13



For all the listed ICT services, basically, three steps are there as shown in Figure 12:

1. Create — Filling up the information;
2. Add Gallery — Adding Text, Image, Audio, and Video supporting contents;

3. List, Edit, Delete — View created service instance, if necessary edit, or else delete;

ICT Service H Create H Add Gallery Lg;,leEtCeilt

Figure 12: ICT Service Module.

3.1 Create

For all the ICT services, create is nothing but creating an instance of that service.

3.1.1 Points of Interest

¢ From the home screen, click on ICT service — Point of Interest — create (as shown in

Figure 13).

T E XTO U R Home Setup ~ Internal Service -~ ICT Service ~ [E‘ Kashyap Raiyani
Q Point of Interest >
P
VALE Do COA & Event >

i= List
The most remarkable open-air ensemble of Pala ;o product Promotion >

e TR i
e e

g2 Upload Gallery

The Prehistoric Rock Art Sites of the Coa Valli & Establishment > e uscupauun o
the end of the Palaeolithic Age, and constit heritage declaration.
Hundreds of panels with thousands of ar @ Visiterssatisfaction > norayed over several
millennia, representing the most remarkable vperi-an enseinuie ur raigeolithic art in Europe.
Cba Valley provide the best illustration of the iconographic themes and organization of
Palaeolithic rock art, using the same modes of expression in caves and in the open air, thus
contributing to a greater understanding of this artistic phenomenon and constituting an
ancestral model of common identity. It form a unique site of the prehistoric era. Céa Valley is
protected under various national laws for heritage protection and planning and have been
declared a Bien de interés cultural (a cultural heritage site). The area also features in the
Natura 2000 protected areas network.

Figure 13: Add Points of Interest via create page.

* Click on ICT service — Point of Interest — Create will redirect the user to the point of

interest fill-up page for the point to be added (as shown in Figure 14).

14



Point of Interest

Fields marked with * are mandatory.

9 : () Name = Point of Interest Name
(q_—Ts\ : @ Type * - Select -- hd

Latitude * Latitude of POI

@ Longitude * Longitude of POI
Q Opening Time Opening Time

4) (= .
B - Closing Time = Closing Time

Short Desc * White a short Description within 500 characters
y
Description * ERCHG - e L m=0 X
B Source
B I §S|LI|iE = SE | 99| Shles - | Format -
?
Photo Choose File  No file chosen
photo title (additional)
Reference

additional reference link

Figure 14: Points of Interest information fill-up page.

* On clicking Save after filling up the points of interest information, the user can see the list

of points, update them, or delete them (as shown in Figure 15).

T E XTO U R Home User List Setup v Internal Service ~ ICT Service ~ E] TExXTOUR

All the Points of Interest

#  Pilot Name Type Coordinate Description Open Close Photo Action
ci Livi 38.5708 The Praga do Giraldo is the largest square in P
1 Evora Ity ing ) ' Evora and has historically been the heart of NIA N/A Q|| a
Center Cultures -7.90957 the city

Figure 15: Points of Interest information: List.
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3.1.2 Events

* From the home screen, click on ICT service — Events — create (as shown in Figure 16).

T E xTo U R Home Setup v Internal Service v ICT Service v m Kashyap Raiyani

Q Point of Interest >

VALE DO COA - X

The most remarkable open-air ensemble of Palaec _ )
& Local Product Promotion >

i= List
The Prehistoric Rock Art Sites of the Cda Valley do & Establishment 3
the Palaeolithic Age, and constitute a single UNES! 2 Upload Gallery
thousahds of animal figures r?avle beeh engraved (2 @ Visitor's satisfaction X - ) )
open-air ensemble of Palaeolithic art in Europe. C¢ ation of the iconographic

themes and organization of Palaeolithic rock art, using tne same moaes or expression in caves and in the
open air, thus contributing to a greater understanding of this artistic phenomenon and constituting an
ancestral model of common identity. It form a unique site of the prehistoric era. Coéa Valley is protected
under various national laws for heritage protection and planning and have been declared a Bien de interés
cultural (a cultural heritage site). The area also features in the Natura 2000 protected areas network.

Figure 16: Add Event via create page.

* Click on ICT service — Events — Create will redirect the user to the event fill-up page for

the event to be added (as shown in Figure 17).

New Event Entry

Fields marked with * are mandatory.

% % @.;D Title Event Title (Name)
Start Date * mm/ddryyyy B
H % e mmlddlyyyy D
Time * Event time (Hour-Minute)
Type * - Select v
M Short Desc White a short Description within 500 characters
ot 4
Description = B @ & He-lm oo M @EE QK
[8] Source
B I & I |} = 3£ | 99 | Styles - | Format -
?
Banner * Choose File | No file chosen
Banner Title (Additional)
Reference

additional reference link

Figure 17: Event fill-up page.

16



* On clicking Save after filling up the event information, the user can see the list of events,

update them, or delete them (as shown in Figure 18).

T E XTO U R Home User List Setup ~ Internal Service ~ ICT Service m TExTOUR

All the Events

# Pilot Title Time Start Date Type Photo Action

1 Anfeh Lorem Ipsum Day Long Event Apr 18, 2023 Music Q’ @\F|a
2 Anfeh Testing Event Day Long Event Apr 01, 2023 Cultural Tour w @\F|a
3 Anfeh Food Fair 'ANFEH TASTES' Day Long Event Apr 29, 2023 Wine Testing m @\F|a
4 Anfeh Anfeh night 20:30 Apr 21, 2023 Music 0 Q@ #|a
5 Evora Essential Reiki Course, Level | Start at 10:00 AM Apr 29, 2023 Health and Wellness @ @\« o

Figure 18: Event: List.
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3.1.3 Local Product Promotion

¢ From the home screen, click on ICT service — Local Product Promotion — create (as

shown in Figure 19).

T E xTo U R Home Setup v Internal Service v ICT Service [ﬂ Kashyap Raiyani

Q Point of Interest >

VALE DO COA g Event >

The most remarkable open-air ensemble of Palaec

& Local Product Promotion >

The Prehistoric Rock Art Sites of the Coa Valley dc B Establishment s

the Palaeolithic Age, and constitute a single UNES! i= List
thousar\ds of animal figures havle beeh engraved (3 © Visitor's satisfaction >
open-air ensemble of Palaeolithic art in Europe. C¢ &2 Upload Gallery

themes and organization of Palaeolithic rock art, using tne same mouaes o1 expre:

open air, thus contributing to a greater understanding of this artistic phenomenon and constituting an
ancestral model of common identity. It form a unique site of the prehistoric era. Cda Valley is protected
under various national laws for heritage protection and planning and have been declared a Bien de interés
cultural (a cultural heritage site). The area also features in the Natura 2000 protected areas network.

Figure 19: Add Local Product via create page.

¢ Click on ICT service — Local Product Promotion — Create will redirect the user to the

product fill-up page for the local product to be added (as shown in Figure 20).

New Local Product Entry

Fields marked with * are mandatory.

s nm*. - N .
y © ame

Location *

Product Name

Which area product is it

Type * Please fill out this field. -

Short Desc White a short Description within 500 characters
#
Description * B @ & H-le o M@mE QK
[8 Source
B I §|L|E = 4 | 99 | Styles - | Format -

?

s *
Cover Choose File = No file chosen

cover image title (additional)

Refersnce additional reference link

Figure 20: Local Product fill-up page.
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* On clicking Save after filling up the local product information, the user can see the list of

local products, update them, or delete them (as shown in Figure 21).

T E XTO U R Home User List Setup ~ Internal Service ~ ICT Service m TExTOUR

All the Local Products

# Pilot Name Location Type Photo Action
1 Anfeh Lorem Ipsum Test Sample Painting 0’ @\« o
2 Evora Alentejo Handicraft, Alentejo crafts list Evora, Alentejo Handcraft & @|#|a

Figure 21: Local Product: List.
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3.1.4 Establishments

* From the home screen, click on ICT service — Establishments — create (as shown in Fig-
ure 22).

TE XTO UR Home Setup- InternalService v  ICT Service © (&) Kashyap Raiyani

9 Point of Interest >
VALE DO COA

The most remarkable open-air ensemble of Palaec

& Event >

& Local Product Promotion >
The Prehistoric Rock Art Sites of the Coa Valley do & Establishment g
the Palaeolithic Age, and constitute a single UNES!
thousaljds of animal figures havg begn engraved r{ @ Visitor's satisfaction 3 o
open-air ensemble of Palaeolithic art in Europe. C& i=List
themes and organization of Palaeolithic rock art, using tne same moaes or expre:
open air, thus contributing to a greater understanding of this artistic phenome & Upload Gallery
ancestral model of common identity. It form a unique site of the prehistoric era. _ T —
under various national laws for heritage protection and planning and have been declared a Bien de interés
cultural (a cultural heritage site). The area also features in the Natura 2000 protected areas network.

Figure 22: Add Establishment via create page.

¢ Click on ICT service — Establishments — Create will redirect the user to the establish-

ment fill-up page for the establishment to be added (as shown in Figure 23).

T E xTo u R Home Setup Internal Service ~ ICT Service ~ El Kashyap Raiyani

New Establishment Entry

Fields marked with * are mandatory.

*
Name Establishment Name
Stion *
wocation Establishment area/location Name
Type * - Select - v

*
shert Dese White a short Description within 500 characters

Description *

ERCE] - | - = mE

B Sourcs

B I & |L|!
?

5 | 99 | Styles - | Format

jor *
Cover Choose File | No file chosen

cover image title (additional)

Reference additional reference link

Figure 23: Establishment fill-up page.
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* On clicking Save after filling up the establishment information, the user can see the list of

establishments, update them, or delete them (as shown in Figure 24).

T E XTO u R Home  UserList Setup v Internal Service - ICT Service (&) TExTOUR

All the Establishments

# Pilot Name Location Type Photo Action

1 Anfeh Lorem Ipsum Test Sample Cathedral "' @ a

1Y
2 Evora Painted Houses Evora Theatre @ @ a

Figure 24: Establishment: List.
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3.1.5 Visitor’s Satisfaction

¢ From the home screen, click on ICT service — Visitor’s Satisfaction — create (as shown in

Figure 25).

T E XTO U R Home Setup ~ Internal Service v ICT Service v m Kashyap Raiyani

Q Point of Interest >

VALE DO COA & Event ,

The most remarkable open-air ensemble of Palaec _ )

& Local Product Promotion >
The Prehistoric Rock Art Sites of the Cda Valley da
the Palaeolithic Age, and constitute a single UNES!
thousands of animal figures have been engraved o
open-air ensemble of Palaeolithic art in Europe. Cé
themes and organization of Palaeolithic rock art, using tne same mouaes or expre:
open air, thus contributing to a greater understanding of this artistic phenome = List
ancestral model of common identity. It form a unique site of the prehistoric era
under various national laws for heritage protection and planning and have been d
cultural (a cultural heritage site). The area also features in the Natura 2000 protecttu wicus iccvwurn.

Figure 25: Add Survey via create page.

:upation from the end of

@ Establishment Hundreds of panels with

@ Visitor’s satisfaction >

82 Survey QR

* Click on ICT service — Visitor’s Satisfaction — Create will redirect the user to the survey

fill-up page for the visitor’s satisfaction to be added (as shown in Figure 26).

T E xTo U R Home Setup Internal Service - ICT Service ~ E Kashyap Raiyani

New Survey Question Entry

Fields marked with * are mandatory.

Sequence * _Select — v

@ Type * -- Select - v
@ @ Set* - Select —- ~
@ Question * Write your question

Remarks
additional comments

Figure 26: Survey fill-up page.
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* On clicking Save after filling up the survey information, the user can see the list of ques-

tions, update them, or delete them (as shown in Figure 27).

T E XTO U R Home User List Setup ~ Internal Service ICT Service ~ |E| TExTOUR

All the Survey Questions

# Pilot Seq Type Set Question Remarks Action
summer General

1 Evora 1 ) Visuall ealing physical facilities 48
Tourism Info v app gy elzia
Summer General Comprehensive hot spring facilities (SPA, spring saunas, sprin —

2 Evora 2 ) P pring ¢ pring pring @|#la
Tourism Info massage pools, etc.)

3 Evora 3 Summer General Hygiene and Cleanness of hot spring facilities @ a
Tourism Info va pring =
summer General N § . -

4 Evora 4 . Availability of adequate fire and first aid facilities and instructions @7 a
Tourism Info
Summer General

. . . =

5 Evora 5 Tourism Info Providing accurate information @|# o
Summer General

6 Evora 6 Reasonable prices Z @
Tourism Info o elzia

7 Evora 7 Summer General Giving prompt service to the tourist at the promised time @ # a
Tourism Info g promp P =

8 Evora 8 Summer General Reliability in handling customer service problems @7 a
Tourism Infa v g P =

9  Evora ] Summer General Prompt response to tourist questions @ a
Tourism Info P o d =
summer General

10 Evora 10 ) Convenient opening hou 48
Tourism Info pening elzia
Summer General

- |

11  Evora 1 Tourism Info willingness to help customers @|# o

12  Evora 12 Summer General Provision of safe environment and equipment @ a
Tourism Info auip =
summer General

13  Evora 13 ) Courtesy and friendliness of st 48
Tourism Info v elzia

14 Evora 14 Summer General Knowledgeable in response to customerrequests @7 a
Tourism Infa g P d =

Figure 27: Survey: List.
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¢ Click on ICT service — Visitor’s Satisfaction — Survey: QR will redirect the user to the QR

code generation page for the visitor’s satisfaction created (as shown in Figure 28).

T E / To U R Home User List  Setup -~ Internal Service ICT Service -~ m TExTOUR

Survey: QR Code Generator for Visitor

Fields marked with * are mandatory.

Pilot * Evora ~
Q. Type* Summer Tourism v
Q.set* General Info v

8F Generate B Cancel

Figure 28: Survey: QR Code Generator.

* The download survey QR code will look as shown in Figure 29.

TEXTOUR

Evora: Summer Tourism

Please scan the QR code

for participate the SURVEY

Figure 29: Survey: QR Code Sample.
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3.2 Add Gallery

* The add gallery option is the same for Services Point of Interest, Events, Local Product

Promotion, and Establishment.

* Figure 30 shows the option of how to add Text, Image, Audio, and Video for a single event

created. Similar to this, for any single point of interest, local product, and establishment

files can be added.
Event Gallery Management
Event Type Name Upload Action
-- Select > -- Select -- v short name Choose File = No file chosen

Image
Audio Search Here
Video

# PDF Event Name Media Action

Figure 30: Event: Adding Text, Image, Audio, and Video.

3.3 List, Edit, and Delete

» The List, Edit, and Delete options are the same for Services Point of Interest, Events, Local

Product Promotion, and Establishment.

* Figure 31 shows the option of List, Edit, and Delete for a single entry created.

Action

@ F o

QF o

Figure 31: View, Edit, and Delete options.
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SECTION

Visitor Module

TExXTOUR is an informative platform explicitly designed for tourists, offering comprehensive

information and services. Below is a detailed exploration of its features and functionalities:

4.1 General Information

Upon landing on the home page (Figure 32), tourists encounter various options prominently

featuring "General Information," tailored to meet visitors’ specific needs.

TExToUR Home MoNaaS About Services© FAQ  Site Map

Rethinking Cultural Tourism in
Europe and beyond

TEXTOUR is an EU-funded project which co-designs
pioneering and sustainable cultural tourism strategies to
improve deprived areas in Europe and beyond.

TEXTOUR

Social Innovation and TEchnologies for sustainable growth through participative This project has received funding from the European Union’s Horizon 2020 research and innovation programme
cultural TOURism. under grant agreement No.101004687

vOom

Figure 32: Home Page for Everyone.
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4.2 Regions List

From the visitor landing page (Figure 33), tourists are presented with a comprehensive list of

pilots, each offering unique services and experiences.

T E xTo U R Home MoMNaas About Services v FAQ Site Map

TExTOUR REGIONS

Anfeh Anfeh + Fikardou Crespi D'Adda
Heritage jewels placed at the sea Heritage jewels placed at sea and sky The best-preserved company town in Southern
Europe

T e A e,
Fikardou Narva Scalable Territory
Heritage jewels placed at the sky A post-industrial district on the border between "Other Pllots” are selected territories for TEXTOUR
Estonla and Russia project activities.

Tarnowskie Gory Trebinje Umgebindeland

Historic silver and lead post-mining facilities Embracing the potential of Balkan diversity Home to half-timbered houses

Vale do Coa Via Regia

The most remarkable open-air ensemble of A symbol for European unification
Palaeolithic art in Europe

Figure 33: Visitor Landing Page (List of Regions).

4.3 Services Offered by Pilots

TExTOUR includes Points of Interest, Routes, a combined Map with POI and Routes, Events,
Local Product Promotion, Establishments, and Visitor Surveys (Figure 34). These services cater
to tourists by providing detailed insights, interactive maps, event updates, local product show-

cases, establishment information, and feedback mechanisms via QR codes, enhancing their
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overall experience on the platform.

T E XTO U R Home MoNaaS About Services FAQ Site Map

TExTOUR SERVICES
REGION || Narva

Ig' Map with POl and Route Point of Interest

t disseminates information on points of interest t helps in information dissemination related to the
and rou

onnecting border cities and point of Int useum documentaries, and the

showcasing themes. history of vi

ent announcements,

orkshops and upload

é Local Product Promotion

ﬁ Establishment

tintroduces and promotes local foods, products, t provides digitalized documentaries and boosts

and vendors. Thi noi

visitors’ engagement and experiences.

promotion of any priva

g Visitor Survey

t provides users feedback regarding events,

routes, plac

Figure 34: Service List for Visitor.

4.3.1 Points of Interest (POI)

POI provides insights into local points of interest, museum documentaries, and village histories.
When visitors select a POI, they are presented with a map displaying the pilot’s POIs. Each POI
includes a brief description, a photo, and a link for more detailed information, as illustrated in
Figures 35 and 36.

Reg‘eh Narva ~

A\
+ x
| Hahn's steps
Yoty Orekhovaya
oy, r) Gorka
Vs, Narva Prisma OpexoBas
lopka
Nar
Astritikeskus e Built at the southern end of a garden in Narva in
c 1875 on the initiative of Mayor A. Hahn
Niara . More Details —
Pik
nTk
Pyaterochka e
MATeposka Oy
\ Ivangorodsmm————="
wﬁg\v WeaHropoa
padt
R
\ <
w \
Paul KereS®
?““\\(eresem aul Kef e hotell (
o
Narva Aleksandri
Suurkirik
(2] = | eafiet | © OpenStreetMap
Archaeological Site Living Cultures Historical Bridge Religious Heritage
Q Art, Crafts Literature and Music Q Living Heritage (Biodiversi Q Half-Timbered House Q Church or Mosque
i g q
Dark Heritage Monuments Amusement Park Winter Attraction

Figure 35: Map View of Point of Interest (POI) for the Pilot “Narva”
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Open Time: Public space to open and accessible to the general public
'
Hahn's steps
Address: Hahn's staircase, Vanalinn, Narva, Narva linn, Ida-Viru County, 20307, Estonia

Built at the southern end of a garden in Narva in 1875 on the initiative of Mayor A. Hahn

These steps were originally longer than they appear today. However, construction of a new bridge saw the first section of the staircase disappear beneath the ground. The steps have since lost
their function, as they lead down onto the St. Petersburg highway - the border zone between Estonia and Russia.

& For Additional Information

() Image Galler

Figure 36: Details of Point of Interest (POI)
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4.3.2 Route

Routes feature accessible paths that connect border cities and highlight thematic journeys. When
a user selects a route, a map displays the starting and ending points for each path, along with

links to further details, as shown in Figures 37 and 38.

T E xT 0 U R Home MoNaaS About Services News FAQ

Narva Street Art Tour

Street art is an integral part of modern street culture and

art. Narva is proud of its artists who have decorated the
city space with their bright and memorable works!
More Details =

TEXTOUR

Social Innavation and TEchnolegies for sustainable growth through participative This project has received funding from the European Union's Horizon 2020 research and innovation programme
cultural TOURism. under grant agreement No.101004687
v OomM

Figure 37: Map View of Route for the Pilot “Narva”
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Pilot: Narva

Total Distance: 18 km

Narva Street Art Tour

Street art is an integral part of modern street culture and art. Narva is proud of its artists who have decorated the city space with their bright and memorable works!

We have mapped out a route of Narva graffiti, so that you can enjoy the city through the eyes of Narva locals. Your can walk or take a bike, you can complete the entire route at once or spread the
pleasure for several days. Just imagine what wonderful photos you will get to share with your friends!

Figure 38: Details of Route
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4.3.3 Map with POI and Route
The Map with POI and Route functionality integrates both points of interest and route informa-

tion into a single interactive map. Visitors using this view are presented with a comprehensive

map that displays POIs and routes, each accompanied by summaries, photos, and links for more

=y
¥ I e

detailed exploration, as illustrated in Figure 39.

Region Narva v
: -u \
1 y | e q
. Paemurru . |
... Foerurn Kreenhiolmi 3‘
| .- VA Gerasi iy - Kalda j -
; Xk et q.
’ - | '/

2
s 1 £
) % g
Elektrijaama; I
T a — t 3% >

4 i \ g

A | Narva Venice N » &

= A4 I S - " Kreenholmi ‘I-'_\lﬁrezz:?m?“}» MapycunKka E

3 < ; 7 manufoktuurges i =

= | Kulgu: Y i 5

L . / 5

L= s

/¥ L.
uselektrijaam = E r
Narva Venice Its a district in Narva with waterside f i H
g
= residencies of local inhabitants ! =3
More Details — 4 5
= ]
~ 3 Leaflet

U Suur’

Tiiarmy ee 3
; n — "
i Veekulgu
Al
S Primorskofe
Mersaaed ’ 1

Figure 39: Map View with POI and Route for the Pilot “Narva”
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4.3.4 Event

The Events functionality showcases announcements for cultural events, workshops, and post-
event data. The Events section is organized into Upcoming, Current, and Past categories. When
a user clicks on an event, they can view detailed information, including descriptions, photos,

and galleries, as shown in Figures 40 and 41.

All the Events

Region: Narva

UPCOMING EVENTS

CURRENT EVENTS

PAST EVENTS

Figure 40: All the Events List (Upcoming, Current, and Past Events) at Narva
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Sep 21,2023 + 18:00 - 20:00, 12:00 - 13:00

Discussion of Kreenholm future and presenting the Pilot project

0On 21 September, there was organized a meeting with involvement of local community, stakeholders, representatives of local creative industry sector and other interested parties to
discuss the future steps for development of Kreenholm area.

|
N

Participants agreed that the cultural quarter would be a good place for the creative industry sector, and it should also offer In future an entertainment for families with children. The meeting
participants were also informed about TEXTOUR pilot project "Light Installation in the Joala Factory Building” and invited to visit the factory and see the first stages of the light Installation.

On 22 september, Jaanus Mikk, the head of Narva Gate OU, carried out a familiarization visit to the factory bullding, presented the work stages, which are already have been done and told about
left stages for the light installation. During the first two stages, the tower of the factory was illuminated and 180 different samples of Kreenholm fabric patterns were collected and glued as stained
glass on the windows of one of the halls of the Joala factory. Further work Is planned to create a light installation in the basement of the factory.

Reference Link—

Figure 41: Event Details
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4.3.5 Local Product Promotion

The Local Product Promotion functionality highlights and promotes local foods, products, and

vendors. Tourists can browse listings organized by pilot, with each product accompanied by

its name, a photo, a brief description, and links to more detailed information, as shown in Fig-

ures 42 and 43.

Palouzes

All Local Products

Region: Fikardou

Soutzoukos

Wine

The Cypriot viand of 'Palouzes’ made
from local raw materials as part of the
local traditional cuisine.

|/ Details \I
S B
Zivania

e
-

Zivania is a traditional Cypriot distillate
that is produced on the island of
Cyprus from local grape varieties. Itis a
colourless alcoholic beverage with a
light aroma of grapes. Zivania is well
known for Its purity and alcohol
strength.

/

| Details h
5

The most well-known grape juice based
Cypriot sweet, Soutzoukos is made with
soaked whole almonds or walnuts
threaded dipped several times in
finished Palouze.

\/ Details \\

Olive Oil

Olive oll is a staple of the
Mediterranean diet and Is used in the
majority of traditional Cypriot dishes.

( Details \\
N by

Small scale viticulture was the main
occupation of the inhabitants of
Fikardou. The cultivators were at the
same time the producers of wine. Red
wine was the defining product of the
local economy and an integral part of
everyday life in Fikardou.
£ e N

| Details |
N 4

Figure 42: All the Local Products List at Fikardou
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Commandaria

Commandaria is a sweet dessert wine.
Itis a protected Cypriot product with a
controlled appellation of origin.

\'/ Details \\
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Pilot: Fikardou

Fikardou village, Nicosia, Cyprus * Oct 09, 2023

Commandaria

Commandaria is a sweet dessert wine. It is a protected Cypriot product with a controlled appellation of origin.

No introduction to Cyprus wines would be complete without highlighting its warld-famous Commandaria, a wine whose history goes far back in time. Of course it wasn't called Commandaria then.
The Greek dramatist Euripedes (480-406BC) called it Cyprus Nama. The Greek poet Hesslod writes at the dawn of European histary four centuries earlier of a Cyprus wine from sun-dried grapes
which he called Cypriot Manna (nectar of the Gods).

In modern times, ten days is the amount of time the grapes are left to dry in the sun and it is this process that is one of the essential characteristics of Commandaria -this process about which
Hessiod wrote some 2800 years ago.

Archaelogists who have had scientists test the residues of wine found In ancient urns, claim that this type of wine was produced as long as five thousand years ago. Some claim that Cyprus was
the first place where wine was produced, but there are similar claims for Santorini in Greece, for Sardinia and for Israel.

Regardless of who was first to make wine, Commandaria goes back a long way. It Is said, in the Commandaria Wine museum in Zoopigl to be the wine that has had 12 different names through the
centuries - and 13 different aromas.

It was England's King Richard the 1st who was responsible for it becoming known as "Commandaria”. He established, at Kolossi Castle near Limassol, the first English army base on the Island
during his Crusades to Jerusalem. He became an ardent fan of the wine. It was served at his wedding in Limassol to Queen Berengaria of Navarra and he described it then as “The Wine of Kings
and the King of Wines".

He eventually sold Cyprus to the Knights Templar, who also sold it on but kept the estates round Kolossi as a base. Kolossi Castle was known as "The Grande Commanderie”. The Templars were
also fans of this wine and brought vast quantities of It to the Grand Commanderie for trading and exporting to England. That Is how “Commandaria” evolved as the name for the wine.

Nowadays Commandaria Is very much a wine appellation of controlled erigin with very strict conditions for the way It Is produced:

It can only be produced from the two indigenous grapes, Xinisteri and Mavro. The grapes are left to overripen on the vines and can only be picked when sugar content reaches specified levels.
The grapes are then left to dry in the sun for ten days or till must weight reaches 19 to 23 Bé. The juice Is then extracted through crushing and pressing, This is then fermented in reservoirs.
Alcohol levels will reach 15C. This fermentation, for the wine to be called Commandaria, can only take place in an area contained within fourteen specific villages in the Limassol district. The wine
must then be aged in oak barrels for at least four years. This ageing does not have to be within the confines of the fourteen villages. You can have wine that to all Intents and purposes tastes like
Commandaria, but does not follow the rules and cannot be called Commandaria. It is permissible, but not necessary to increase the strength of the alcohol to a maximum of 20% ABV by fortifying
it with distilled grape alcohol.

Even if you are not a habitual drinker of dessert wines, when you come to Cyprus, you should try Commandaria at least once!

Reference

Figure 43: Local Product Promotion Details.
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4.3.6 Establishment

The Establishments functionality provides digital documentaries and enhances visitor engage-
ment. Visitors can explore listings organized by the pilot, featuring establishment names, pho-

tos, concise descriptions, and links for more detailed information, as shown in Figures 44 and 45.

All the Establishments

Region: Narva

Narva Tourist Narva Vaba Lava
Information Centre

Vaba Lava is a unique theatre and performing arts’

centre. We create Iinternational theatre projects every day
Narva Tourist Information Centre Is a tourist information where we Include creative people from Estonia and

centre, which offers consultations to the tourists about abroad.
the whole Estonia and also renders some other

additional services to the visitors. ( Read More —> )

S
{ Read More — |
e sk

Figure 44: List of Establishments of the Pilot “Narva”
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Pilot: Narva

Narva Town Hall = Nov 06, 2023

Narva Tourist Information Centre

Narva Tourist Information Centre is a tourist information centre, which offers consultations to the tourists about the whole Estonia and also renders some
other additional services to the visitors.

Our consultants will be delighted to help the visitors in accommodation, dining, leisure, transportation and other questions, concerning tourism, city tours and other
services,
The visitors can get info materlals, maps, events information in different languages free of charge.

Figure 45: Establishment Details name “Narva Town Hall” from Narva Pilot
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4.3.7 Visitor Survey

The Feedback functionality collects user input on events, routes, and places. Visitors can obtain
QR codes from designated pilot sites, allowing them to participate in surveys and share valuable

feedback, as illustrated in Figure 46 and 47.

T E x T o U R Home About Services News

Figure 46: Survey View for Visitor

Jul 08, 2024

Fikardou

Question Set:- Cultural tourism - General Info

+ How satisfied were you with the overall experience?

v How likely are you to recommend this experience to a friend?

+~ How would you rate the tour guide?

+ How would you rate the accessibility of the facilities in the village?

+ How would you rate the amenities in the village?

+ How would you rate the services available in the village?

+~ How would you rate the overall cleanliness of the village (including the surrounding nature)?

+~ How would you rate your interaction with the local community?

+ How likely are you to return to Fikardou in the future?

Figure 47: Visitor Survey Form for Fikardou Pilot

00| ||| e||e|o) | o
@0||0|6]|60]|6||6|6||e

©IO|I|O||0O||0||0||e| 0|0
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TExXTOUR integrates these features seamlessly, ensuring tourists access rich, diverse content
and interactive tools that enhance their exploration and engagement with local attractions and
events. This interconnected approach provides a holistic experience, catering to visitors’ varied

interests and needs through digitalized resources and real-time feedback mechanisms.
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SECTION

MoNaaS Module

The MoNaaS (Monitoring as a Service) Internal Service is a fundamental part of the TEXTOUR
Platform, designed to provide comprehensive monitoring capabilities for cultural tourism ini-
tiatives. This service facilitates the systematic collection, management, and analysis of data,
ensuring that all relevant information is accurately captured and utilized for informed decision-
making. The MoNaS Internal Service encompasses various components and functionalities that
collectively support the effective monitoring of Pilot’s action, strategy, key performance indica-

tors (KPIs) and other critical variables.

5.1 MoCam Management

MoCam (Monitoring Campaign) Management is a critical feature of the MoNasS service, respon-
sible for organizing and overseeing various data collection campaigns. This module shown in
Figure 48 and 49 allows users to define specific monitoring campaigns, set collection cycles,
and establish time frames for data gathering, ensuring systematic and consistent data acquisi-

tion. Key elements of MoCam Management include:
* Collection Cycle — Defines the frequency and duration of data collection activities.

* Collection Time Frame — Specifies the start and end dates for each monitoring cam-
paign.

e Campaign Codes — Unique identifiers for each campaign, such as DE (Data Entry), DRW
(Data Review), DRS (Data Revision), and KC (KPI Calculation).

These campaigns are strategically planned to align with the project’s objectives, ensuring that all

necessary data is collected and analyzed systematically.
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T E XTO U R Home User v MoNaaS Internal Service v Setup v ICT Service v FAQ E| TExTOUR

Monitoring Campaign (MoCam) List

Search:
# 4 Code Name Status
1 MoCam 1 Monitoring Campaign (First Phase) False
2 MoCam 2 Monitoring Campaign (Second Phase) False
3 MoCam 3 Monitoring Campaign (Third Phase) True

Showing 1 to 3 of 3 entries

Previous Next

TEXTOUR

Social Innovation and TEchnologies for sustainable growth through
participative cultural TOURism.

v Oom

This project has received funding from the European Union’s Horizon 2020 research and
innovation programme under grant agreement No.101004687

Figure 48: MoCam Management

T E XTO U R Home User v MoNaaS Internal Service v Setup v ICT Service v FAQ E| TExTOUR

Monitoring Campaign (MoCam) List

Search:
# 4 Code Name Status
1 MoCam 1 Monitoring Campaign (First Phase) False
2 MoCam 2 Monitoring Campaign (Second Phase) False
3 MoCam 3 Monitoring Campaign (Third Phase) True

Showing 1 to 3 of 3 entries

Previous Next

TEXTOUR

Social Innovation and TEchnologies for sustainable growth through
participative cultural TOURism.

v OoMm

This project has received funding from the European Union’s Horizon 2020 research and
innovation programme under grant agreement No.101004687

Figure 49: MoCam data collection cycle
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5.2 DataEntry

The Data Entry (DE) module is the initial phase where users input relevant data into the system
as shown in Figure 50. This module is essential for capturing a wide range of information re-
lated to cultural tourism activities, such as visitor statistics, event details, and occupancy rates.

Accurate data entry is the foundation for reliable analysis and reporting.

T E XTO u R Home User v MoNaa$S Internal Service v Setup v ICT Service v FAQ |Z| TExTOUR

Data Collection Time Frame

Search Here X Set Duration

# Code Name Time Frame (Start - End)
1 DE Data Entry 15/05/2024 — 01/07/2024
2 DRW Data Review 02/07/2024 — 15/07/2024
3 DRS Data Revision 16/07/2024 — 17/07/2024
4 KC KPI Calculation 31/07/2024 — 06/08/2024

TEXTOUR

Sacial Innovation and TEchnologies for sustainable growth through This project has received funding from the European Union’s Horizon 2020 research and innovation
participative cultural TOURism. programme under grant agreement No.101004687
vyOom

Figure 50: MoCam data collection time frame
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5.2.1 Variable

Variables in MoNaS represent specific data points tracked and analyzed within the system. These
include metrics such as visitor numbers, satisfaction scores, and economic impact indicators as

shown in Figure 51 and 52. Proper definition and tracking of variables are essential for robust

data analysis and achieving measurable objectives.

TEXTOUR

Home User v MoNaaS Internal Service v Setup v ICT Service v FAQ E] TExXTOUR

Search Here

#

9

Symbol

A

AQl

Aminv

LRts

NAcecm

NNght

NRooms

NRmDsb

NATM

All the Variables

Title
Area [km2]
Air quality index
Amount of investment in attractions
Length of routes [km]

Number of accomodation facilities
Number of overnights in accommodation facilities
Total number of rooms in accomodation facilities

Number of rooms adapted fo disabled

Number of ATMs

Figure 51: Variable List
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T E x To U R Home User v MoNaaS Internal Service Setup ICT Service FAQ m TExTOUR

Data Entry for the Variables

Data Collection Cycle: Monitoring Campaign (Third Phase)

Search Here Anfeh v

Load

# Pilot Symbol Title Base Goal MoCam_ 1 MoCam_2 Action (MoCam_3)

Number of overnights in

1 Anfeh  NNght . 6883.00 7183.00 6883.00 11051.00 11051.00 Save
accommodation facilities

2 Anfeh NRooms O numberofroomsin 37.00 3900 37.00 49.00 49.00
accomodation facilities

3 Anfeh  NLcPrdTp Number of local product types 0.00 5.00 16.00 16.00 16.00

4 Anfeh  Nvst Number of visitors 0.00 50.00 0.00 0.00 267.00

S Anfeh  Nicswp  umberoflocalsenice 0.00 300 3.00 3.00 3.00
presentations
Number of organizations

6 Anfeh  NCTOrg 13.00 16.00 13.00 34.00 34.00 Save
operating in CT

7  Anfeh  NPinv Number of partners involved 5.00 8.00 7.00 8.00 8.00

8 Anfeh  NCTEwn Number of CT events 2.00 7.00 2.00 5.00 7.00

9 Anfeh AmtDnt  Amountol ) 1500000 2500000  15150.00  15150.00 15150.00
(Donations+Grants+Subventions)

10 Anfeh  NCTPrj Number of CT activities 1.00 4.00 4.00 4.00 4.00

1 Aneh  NEVIp ::zﬁber of events types in the 300 500 200 5.00 5.00
Number of tickets sold to th

12 Anfeh  NTcksld oo o ekeissoidiome 000 5000  0.00 0.00 150.00
attractions

13 Anfeh  NTckAttr Number of ticketed attractions 0.00 1.00 1.00 1.00 1.00

14 Anfeh  N42 Number of attraction types 6.00 7.00 7.00 7.00 7.00

15  Anfeh  NCTEmpl  Number of employees in tourism 160.00 180.00 160.00 176.00 176.00

16  Anfeh  NEmpl Total number of employees 640.00 660.00 640.00 672.00 672.00
Number of organizations

17 Anfeh  NOrg . 148.00 151.00 148.00 154.00 154.00 Save
operating

18  Anfeh  NFEmpl N"n?ber of female Employees in 37.00 47.00 37.00 44.00 44.00
tourism sector

TEXTOUR [

Social yand TEc for i growth through This project has received funding from the European Union’s Horizon 2020 research and innovation
participative cultural TOURism. programme under grant agreement No. 101004687
vOhomM

Figure 52: MoCam variable data entry
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5.2.2 Target

The Target module allows users to set specific goals for each variable. By defining clear targets,

users can measure the success of their strategies against predefined benchmarks, facilitating

strategic planning and performance assessment as shown in Figure 53 and 54 MoCam target.

TEXTOUR

Home  Userv  MoNaaS Internal Service v  Setup v  ICT Service v  FAQ (&) TExTOUR Logout Here

Search Here
# Type
1
,  Physicl

Outcomes
;  Physical
Outcomes
4 Other
5  Audience
6 Other
7 Other

All the Target

5] Data Entry

Name Description
POl mapped Number of Points Of Interest mapped in the tool

Length of routes mapped based on the “Route data Service included in the TEXTOUR
Length of routes mapped

platform
QR codes Number of QR codes panels to be installed
Attractions in mapped routes Number of attractions included in the mapped routes

People attending consultation

mestings Number of peaple attending the consultation meetings

Number of meetings (general or thematic) of the consultation table to be organized

Meetings of the consultation table
ng before the end of the project

Articles on local press Number of articles on local press dedicated to the consultation table activities

Figure 53: MoCam target list
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T E XTO U R Home User ~ MoNaaS Internal Service Setup ICT Service ~ FAQ m TExTOUR

Data Entry for the Target

Data Callection Cycle: Monitoring Campaign (Third Phase)

# Pilot Type Name Min Max  MoCam 1 MoCam 2 Action (MoCam_3)

Benchmark report of existing

1 Anfeh  Other 0.0 1.0 1.00 1.00 1.0
labels
Ph | " in Anfeh™
2 anfen Label “made in Anfen” 00 w100 1.00 10
Qutcomes conception, criteria, functioning
3 Anfeh  Other Partnerships-agreements 30 50 5.00 5.00 50
4 Anfeh Physical Cmam?" of the Label 0.0 1.0 1.00 1.00 1.0
Outcomes committee
5 Aneh KT Websites communicating the 00 30 300 200 20
Label
6 Anfeh  Other Creation of a Helpdesk for 2 00 10 1.00 1.00 10
months
P |
7 Anfen Pee Products labelized" 00 80 2700 27.00 27.0
Outcomes
Worksh stainabl
8 Anfeh  Activities/Events o b oo 00 0 000 1.00 10
packaging
9 Anfeh  Other Videos abeut the products 00 5.0 0.00 0.00 50

10 Anfeh  Other Sale estimation on productsin 55 004 0.00 0.00 3000.0
guest houses and anline

11 Anfeh  Other Final repart / evaluation 00 10 0.00 0.00

Workshop on low impact scuba

12 Anfeh  Activities/Events " 00 1.0 0.00 0.00
diving and safety
Physical Thematic visit paths designed
13 Anfeh Outcomes with virtual maps and QR codes 0o 30 3.00 3.00

Local actors trained on creating
14  Anfeh  Audience digital content and audio-visual 0.0 6.0 3.00 3.00
capsules

Local tourist guides trained to
strengthen their skills in
accompanying and guiding the
tourists

15 Anfeh  Audience 100 150 10.00 26.00

Fieldworkers trained to
reqularly collact data related to
16 Anfeh  Audience tourism in Anfeh to maonitor, 100 15.0 10.00 26.00
assess and improve the
strategy

17 Anfeh  Activities/Events Exhibition at the residency 00 1.0 0.00 0.00

Local hosting families trained

feh Audien
18 Anfe dience to accommodate artists

Figure 54: MoCam target data entry
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5.2.3 Budget

The Budget module helps manage financial resources by allowing users to input budget alloca-
tions, track expenditures, and monitor financial performance against targets as shown in Fig-
ure 55 and 56. This ensures efficient resource allocation and financial sustainability of cultural

tourism projects.

Budget View

Anfeh v
Action Budget: Action Cost
8a.1:"Made In Anfen” Label Funding Item Description Amount
8a.2: Thematic Visit Paths and Underwater Trails
8a.3: Art Residency First Stages Indicative costs 3860.00
Total 3860.00
Budget: TExXTOUR Funding Budget: Additional Funding
Funding Description Amount Funding Description Amount
Item Item
Staff costs  GAIA Heritage will recruit one person for 8 months -2 days per week- to 700.00 Mot The economic and political situation in Lebanon makes it difficult to 0.00
contribute to the adequacy of the programme and locally follow the expected secure additional funding for these activities
Implementation of the action
In-kind Factory in Tripoli offered a discounted price for producers from Anfeh 0.00
Other Organisation of an event with local guesthouses, local commerce and 500.00 who received the label and who want to improve their packaging.
G&S producers to present the products and the strategy of
commercialisation Total 0.00
Other Organisation of an event to present to the community of Anfeh and to 2300.00
G&S visitors the local products and to raise awareness on the label "Made in
Anfeh" (including promotional material)
Other Translation 150.00
G&S
Other Printing material for the label 210.00
G&S
Total 3860.00
Social Innovation and TEchnologies for sustainable growth through participative This project has received funding from the European Union's Horizon 2020 research and innovation programme
cultural TOURism. under grant agreement No.101004687
vOomM

Figure 55: MoCam budget view
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T E XTO U R Home User~  MoNaaS Internal Service ~  Setup v  ICT Service - FAQ  [] TEXTOUR

Data Entry for the Budget

Data Collection Cycle: - D ber, 2024

Fields marked with * are mandatory.

Pilot * -- Select -- ~
Action * -- Select -- W
Funding Type * Additional funding w
Funding Item * -- Select -- w
Description * Fund Description
4
Value * additional Fund Value

TEXTOUR =

Social Innovation and TEchnologies for sustainable growth through This project has received funding from the European Union's Horizon 2020 research and innovation
participative cultural TOURism. pi under grant MNo.101004687
¥y O o0

Figure 56: MoCam budget entry
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5.3 Data Review

Data Review (DRW) is a critical step within MoNaaS, where users validate and verify the accuracy

of entered data. This process ensures the integrity and reliability of the data, which is essential

for accurate analysis and reporting as shown in figure 57, 58 and 59.

TEXTOUR

Home Internal Service v FAQ E] reviewer Logout Here

Internal Services

Action

The fact or process of doing something,
typically to achieve an aim.

Variable

Variables are quantities which vary from
individual to individual.

KPIs

A performance indicator or key
performance indicator is a type of
performance measurement.

Monitor

Monitor is the process of proactively
reviewing and evaluating the data and its

quality to ensure that it is fit for purpose.

Budget

The budget for a project is the combined
costs of all activities.

Target

Project targets describe a project in
terms of goals or objectives to be
reached by the project.

TEX¥TOUR

Social Innovation and TEchnologies for sustainable growth through This project has received funding from the European Union’s Horizon 2020 research and

participative cultural TOURism. innovation programme under grant agreement No.101004687

v Oo @

Figure 57: MoCam data review
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TE XTO UR Home  User~  MoNaaS Internal Service ~  Setup ~  ICT Service ~ FAQ  [&] TEXTOUR

Variable Data Review by Reviewer

Data Collection Cycle: Monitoring Campaign (Third Phase)

Search Here Anfeh v

Action

& Pilat Title Base Goal MoCam_1 Remark MaCam_2 Remark Previous Value Remark Analytics (MacCam_3)

Mumber of overnights in
1 Anten . . 6383.00 18300 BEE3.00 11051.00 - 11051.00
accommedation facilities

Total number of rooms i
2 Anfen 21 pumzer et reams 3700 3900 37.00 N/A 49.00
accomodation facilities

3 Anfeh Number of local product types 000 5.00 16.00 m 16.00 - 16.00

4 Anfeh Number of visitors 000 50.00 0.00 m 0.00 - 267.00

T
5 Anfeh MNumber o Iva*.I service 200 =m0 3.00
presentations

Number of organ n:
6 Anfen uaber of arganications 12.00 16.00 13.00 N/A 3400

- 34.00
operating in CT

8 Anfeh Mumbser of CT events 200 00 2.00 m 5.00

- 15150.00

2 Anfeh fmeunt of 15000.00 2500000 15150.00 15150.00
(Denations+Grants + Subventions) o ’

10 Anfen Number of CT activities 100 4.00 4.00 m 4.00

MNumber of events types in the
area

12 Anfen mberef ket sokdio the 000 5000 0.00 m 000 - 150.00

attractions

13 Anfzh Mumbar of ticketed attractions QDD 100 1.00 N/A 1.00

7 Anfeh Numiber of partners invalved 300 B0 700 N/A 8.00 - B.00

Figure 58: MoCam variable data review

50



TE XTO UR Home User~ MoMNaaS  Internal Service -  Setup ~  ICT Service ~  FAQ  |&] TEXTOUR

Target Data Review by Reviewer

Diata Collection Cycle: Monitoring Campaign (Third Phase)

Actia
¥ Filat Type Hame Mlin Mz MeCam 1 Remark  MoCam 2 Remark  Pravicus Wi Remark  Analytici 1Mn¢u|:!i
Henchmank
1 anfeh Cither regoet af Q00 100 1.00 HA 1.00 m - 100 E
rnstrg leheis
Lakel “made in
Bl ArtehT
z Anfeh e coneptan, e 100 1.00 HEA 1.00 m - 100 .
Doutcomes
eritania,
Functiaming
Parinerships-
ERT Citrer artneship: ane L 500 m 500 m - 500
areRInents
™ . Creabon of the
4 Ainfieh Y5 Lab=l ane 100 100 HiA 100 m - 100
Mertrames.
com e
Wisbgiles
5 st cT ermmunicalig any o0 300 m 3.00 - - 3.00
the Label
Craation of &
& anfoh ther Helpriese far & LB 1.00 A 1.00 m - 100
7 nkn Pl Frduie o e .00 100 “ 2700
Chitrames TTakelized” : :
\Warsshop on
& dmih e e Tt suskzinakly Q00 100 a0e LI 100 u - 100
Fackaging
L] Anfeh Citheer Wieaz abot ane 500 .00 ﬂ 0.00 ﬂ - 5.00
the products
Sake estimation
10 Anfeh Cither o piodLs in Qe 200000 .00 a.00 ﬂ - 3000.00
guest Fauses
ared unlime
Hral 1)
N ann e ST S T om0 nia 0.0 u -
evaluaticn
warEhap on
1z Anfeh Acirabes/Event fourmgact L 100 o.on ‘A oo
cibes/Events s2ubs dvin L -
ang safcty

Figure 59: MoCam target data review
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5.3.1 Automatic Analytics

The Automatic Analytics module leverages advanced algorithms to process and analyze col-
lected data, generating insights and identifying trends. This automation reduces the need for

manual data analysis, enabling users to focus on strategic initiatives and decision-making.

5.3.2 QR Review

The QR Review feature manages and assesses QR codes used at Points of Interest (POIs). This
tool ensures that QR codes are correctly linked to relevant information, providing visitors with

seamless access to digital content in various formats, such as text, audio, and video (Figure 60)

Data Rejection Reason

Remarks

[System] Note - current value is higher than goal value

Figure 60: MoCam data review message exchange
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5.3.3 CSV Download

The CSV Download feature enables users to export data in CSV format for analysis or reporting.
This makes it easier to share data and integrate it with other systems or analytical tools, support-

ing more in-depth analysis and reporting. Figure 61 illustrates the CSV download interface.

T E xTo U R Home User MoNaaS Internal Service Setup ICT Service ~ FAQ m TExTOUR

CSV File: Variable, Targer and Budget

CsV Type * Variable Data v

. CSV Download

Figure 61: CSV download interface
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5.3.4 Summary Report

The Summary Report module generates comprehensive reports that provide an overview of col-
lected data and performance metrics. These reports are essential for reviewing project progress,

assessing strategy effectiveness, and communicating results to stakeholders, Figure 62 and 63.

Summary of Variable Data

Search Here
Pilot Total Entry Pending (Entry) Accepted Rejected Pending (Review)
Crespi D'Adda 40 40 o 40 0 0
Narva 26 26 o 26 ] 0
Umgebindeland 16 16 i} 16 0 1]
Via Regia 23 23 o 23 0 1]
Trebinje 29 29 o 29 ] 0
Tamowskie Gory 20 20 ] 20 0 0
Vale do Coa 23 23 o 23 0 1]
Anfeh 21 21 v} 21 0 0
Fikardou 19 19 o 19 0 0
Scalable Termitory 0 0 o o ] 0
Anfeh + Fikardou 0 0 v} 0 0 0
Total 217 217 0 217 0 0
Figure 62: MoCam variable summary report
Summary of Target Data
Search Here
Pilot Total Entry Pending (Entry) Accepted Rejected Pending (Review)
Crespi D'Adda 1 u v} u 0 0
Narva 1z 1z o 12 0 1]
Umgebindeland 10 10 o 10 ] 0
Via Regia 29 29 o 29 0 0
Trebinje 13 13 o 13 0 1]
Tarnowskie Gory 24 24 i} 24 0 1]
Vale do Coa 6 6 o G 0 0
Anfeh 23 23 o 23 ] 0
Fikardou 1 u v} u 0 0
Scalable Territory 1] 0 o 0 0 1]
Anfeh + Fikardou 4 4 o 4 ] 0
Total 143 143 ] 143 0 0

Figure 63: MoCam target summary report
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5.4 Data Revision

Data Revision (DRS) tools enable users to update or correct previously entered data. This en-
sures that the data remains accurate and up-to-date, reflecting any changes or new information

since the initial data entry, Figure 64 and 65.

Data Rejection Reason

Remarks

[System] Note - current value is higher than goal value

Updated Value
268.00

Your Remark *

Figure 64: MoCam data revision
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TEXTOUR

Search Here
# Pilat

1 Anfeh
2 Anfeh
3 Anfeh
4 Anleh
5 Arnteh
[ Anteh
? I'l'ul ||':‘-|1
] Anfeh
) Ariteh
10 Anleh
11 Anteh

Data Revision for the Targets

Mata Callection Cyele: Menitoring Campaign (Third Phase)

Type

COrther

Physical

Outcomes

Orthver

Phiysical
Citenmes

T

Phiysical
Outcomes

Activities/Fvents

Obwer

Physical
Cutcomes

Anfeh
Mame Min
Benchmark
report of ]
eaigting labsals

Label “rmade in

Arifen®

conception, oo
crilersa,

functisning

Partnerships-

ST I=

Creation aof the
Lasbiel 0.0
committee

Websites
Communicating 0.
the Lakel

Crealion of a
Helpdesk tar 2 0.
manths

Products
“labalized”

Winkshoa on
sustainahle oo
packaging

Videos about
the products

Sale estimation
on products in
guest houses
amd anlinge

Thematic visit

paths designed

with wirtual oo
maps and O
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Figure 65: MoCam target data revision
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5.5 KPI Calculation

The KPI (Key Performance Indicator) Calculation (KC) module allows users to define and calcu-
late KPIs relevant to their cultural tourism projects. Monitoring these KPIs helps gauge the suc-
cess of initiatives, identify trends, and support data-driven decision-making to enhance strate-

gies, Figure 66.

T E fTo U R Home User v MoNaaS Internal Service v Setup v ICT Service v FAQ m TExTOUR

KPI Calculation

Pilot Name Anfeh v

E Calculate

KPI

Social Innovation and TEchnologies for sustainable growth through participative This project has received funding from the European Union’s Horizon 2020 research and innovation programme
cultural TOURism. under grant agreement No.101004687
vy 0o

Figure 66: MoCam KPI calculation

5.6 Dashboard - Continuous Monitoring

The Dashboard provides a real-time interface for continuous monitoring and data visualization.
This component integrates all functionalities of the MoNaS Internal Service, offering a compre-

hensive view of the collected data and calculated KPIs. Key dashboard features include:
» KPI Monitoring: Real-time tracking of key performance indicators.
» Variable Monitoring: Visualization of data trends and patterns for specific variables.

» Target Monitoring: Assessment of progress towards defined targets and goals.

Designed to be user-friendly and accessible, the dashboard equips stakeholders with the insights
they need for informed decision-making. Figure 67 shows the dashboard for the Crespi D’Adda
pilot.
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TEXTOUR

Home User MoNaasS Internal Service Setup v

ICT Service ~

FAQ

Dashboard

Crespi D'Adda v

Action

1.1: Green and blue routes

1.2: Permanent Consultation Table on Cultural Tourism

1.3: Vademecum for Tourist and Residents

1.4: Digital Services for Cultural Tourism

Domain

Cultural Economic Environmental

Social Al

10.2: CT natural attractions diversity
12.1: Touristic routes development

KPI Monitoring

] KPI Data Monitoring

160

140

120

100

80

60

40

20

0a

Base Value MeCam 1

MoCam 2

2,000
1,800
1,600
1,400
1,200
1,000
800
600
400
200

)

MoCam 3 Goal Value MoCam 1

KPI Progress

KPI Data Progress

MoCam 2 MoCam 3

Variable

LRts: Length of routes [km]
A Area [km2]

100
90
80
70
60
50
40
30
20
10

0

Base Value MoCam 1

Variable Monitoring

[ Variable Data Monitoring

MoCam 2 MoCam 3 Goal Value

Target

ICT: POl mapped
Other: Attractions in mapped routes
Physical Outcomes: Length of routes mapped
Physical Outcomes: QR codes

30
2%
20
15

10

0

Min Value MoCam 1

Target Monitoring

[ Target Data Monitoring

MoCam 2 MoCam 3 Max Value

Figure 67: MoCam KPI calculation
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SECTION

Automatic Variable Module
(Tecnalia)

The Automatic Variable Module developed by Tecnalia plays a crucial role in the TEXTOUR project
by streamlining data collection and KPI calculation processes. This module leverages various
sources, including OpenStreetMap (OSM) and official statistical databases, to automate the gath-

ering of necessary variables for KPIs.

6.1 Key Features and Functionality

1. Data Sources and Integration

¢ The module primarily utilizes OSM for geospatial data, which covers global urban
information independently of statistical boundaries. This allows for comprehensive

data collection regardless of the pilot’s geographical limitations.

¢ Official statistics from Eurostat at different NUTS levels are also integrated to en-
hance the accuracy and reliability of the data. These levels include NUTS 0 (coun-
tries), NUTS 1 (major socioeconomic regions), NUTS 2 (basic regions for regional

policies), and NUTS 3 (small regions for specific diagnoses).
2. Automation Process

* The automation process involves the extraction of data from OSM, which is then

validated against local knowledge and official statistics to ensure accuracy.

¢ The module provides two types of output files: a CSV file with the total count of
elements necessary for KPI calculation and a georeferenced file that includes the

location and information of these elements.
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3. Categories of KPIs

* The module covers various categories of KPIs, such as accommodation facilities,

basic infrastructure, gastronomy, local products and services, and more.

* Each category includes specific KPIs with detailed formulas for calculation, neces-

sary variables, and their respective data sources.
4. Preliminary Considerations

* The module addresses potential discrepancies between the pilot’s geographical bound-
aries and statistical boundaries, ensuring that the gathered data is as precise as pos-
sible.

e It also highlights the collaborative nature of OSM and the need to verify and supple-

ment this data with local information when necessary.

6.1.1 Benefits and Impact

The Automatic Variable Module significantly enhances the efficiency and effectiveness of the
TExTOUR project by automating the data collection process. This not only reduces the manual
effort required but also ensures a higher degree of accuracy and reliability in the KPIs used for
project evaluation and replication.

By leveraging both collaborative and official data sources, the module provides a robust frame-
work for the ongoing monitoring and assessment of tourism-related initiatives, contributing to

the sustainable growth of cultural tourism through participative and data-driven approaches.

6.2 List of Variables

The module manages a comprehensive list of variables critical for evaluating cultural tourism
strategies. These variables are categorized based on their relevance to different aspects of the
project, such as infrastructure, services, and economic impact. Key variables managed by the

module include:

1. Pilot Area: Several KPIs require the area of the pilot as an input for calculation. The area
is calculated based on the delimitation area of the pilot provided in shapefile or geojson

format.

* Necessary Input: Delimitation area of the pilot in shapefile or geojson format.

¢ Result: Calculate the area of the pilot delimitation in square meters (m?2).

2. Routes Length: This variable involves calculating the length of routes within the pilot

area.

¢ Necessary Input: Delimitation of the routes in shapefile or geojson format.

¢ Result: Calculate the length of routes in meters (m).

3. Accommodation Facilities: This includes the number and geolocation of accommoda-

tion facilities within the pilot area.
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* Necessary Input: Delimitation area of the pilot in shapefile or geojson format.

¢ Result: Number of accommodation facilities and their geolocations.

4. Accessibility of Highways: This variable measures the travel time to the nearest highway

from a given location within the pilot area.

¢ Necessary Input: Location point (X and Y coordinates in WGS84).

* Result: Travel time to the nearest highway.

5. Number of Parking Spaces: This involves counting and geolocating parking spaces within

the pilot area.

¢ Necessary Input: Delimitation area of the pilot in shapefile or geojson format.

¢ Result: Number of parking spaces and their geolocations.
6. Number of ATMs: This includes the count and geolocation of ATMs within the pilot area.

* Necessary Input: Delimitation area of the pilot in shapefile or geojson format.

¢ Result: Number of ATMs and their geolocations.

7. Number of Public Sanitary Facilities (Toilets): This variable involves counting and ge-

olocating public sanitary facilities within the pilot area.

* Necessary Input: Delimitation area of the pilot in shapefile or geojson format.

¢ Result: Number of public sanitary facilities and their geolocations.

8. Number of Rental Stations (Car Rental Points): This includes the count and geolocation

of car rental stations within the pilot area.

¢ Necessary Input: Delimitation area of the pilot in shapefile or geojson format.

¢ Result: Number of rental stations and their geolocations.

Each variable is carefully defined and standardized to ensure consistency and reliability in data

collection and analysis, Figure 68.
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TExTOUR automations

In this gallery app you can find the automations of some imput variables for the KPls
calculation. Please select the one that you need to calculate and follow the instructions.

cm T = @ e

Pilot Area Routes 1.1 2.2 Number 2.4 Number 2.5 Number 2.6 Number
Extractor length Accommoda of parking of ATMs of public of rental
exiractor tion facilities spaces sanitary stations
g === e
& O &@
3.1 Number 5.1 Number 10.7 Number 10.2 Natural 11.1 Number 20.1 Climate
of of public of cultural Attractions of retail change
gastronomy transport attractions shops resilience
facilities stops

Figure 68: Automatic Variable Module
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SECTION

User Support

Effective user support is crucial for ensuring that stakeholders can fully leverage the capabilities
of the TEXTOUR Platform. A comprehensive user support system has been developed to provide
resources and assistance to users at all levels, from administrators to pilot users and reviewers.

The following components outline the key elements of the user support strategy:

7.1 Video Tutorial

To facilitate a smooth onboarding process, a series of 18 video tutorials has been created to
guide users through the various features and functionalities of the TEXTOUR Platform, Figure 69.

These tutorials are designed to be user-friendly and accessible, covering topics such as:

Platform navigation

Setting up and managing user roles

Utilizing the all external and internal services
* Monitoring and analyzing data through the MoNasS Internal Service

* Generating reports and interpreting KPI metrics

These videos can be accessed directly from the platform’s help section, ensuring that users have

immediate access to instructional content whenever needed.
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TEXTOUR

Home MoNMNaaS About Services v News FAQ Registration

Additional KPI

[TEXTOUR] (Internal Service) Additional KPI selection
process for Pilot

[TEXTOUR] Route K...
> A

4

KML File Create

[TEXTOUR] Route KML Creation using Google Earth

p29 [TEXTOUR] (External ...

::l‘l I‘I ’

o cesmes e

Establishment Create

[TEXTOUR] (External Service) Local Establishment by
Pilot

p- @ [TEXTOUR] (External .. L&

ICT Type Create

[TEXTOUR] (External Service) Type Creation of all ICT
service

TExTOUR Video Tutorial

p-9 [TEXTOUR] User Regi.. .
>

Registration

Create New User using Email Address

Route Create

[TEXTOUR] (External Service) Route by Pilot

P29 [TEXTOUR] (Externali

1.4 68N
Local Product
Promotion Create

[TEXTOUR] (External Service) Local Product
Promotion by Pilot

-9 [TEXTOUR] (nternal ..
=“. .
— .
R

Data Entry

[TEXTOUR] (Internal Service) Data Entry by Pilot

Figure 69: Public video tutorials
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x [TEXTOUR] (External...d

POI Create

[TEXTOUR] (External Service) Point of Interest (POI) by
Pilot

)= @ [TEXTOUR] (External .. &

Event Create

[TEXTOUR] (External Service) Local Event Registration
by Pilot

P9 [TEXTOUR] (External .. .

Visitor Survey Create

[TEXTOUR] (External Service) Pilot wise Customized
Visitor Survey

-4 [TExTOUR] (Intemnal ..

Data Revision

[TEXTOUR] (Internal Service) Data Revision by Pilot



7.2 User Guide

In addition to video tutorials, detailed user guides have been developed to provide step-by-step
instructions for using the platform. These guides cover all aspects of the TExXTOUR Platform,

Figure 70, including:

* Getting started with the platform

Detailed descriptions of each service module

¢ Instructions for data entry, review, and revision processes

Guidelines for setting up and monitoring KPIs

* Best practices for using the platform’s advanced analytics and reporting tools

The user guides are available in digital format and can be downloaded from the platform, ensur-

ing that users can reference them offline if needed.

T E x To U R Home About Services News FAQ

Rethinking Cultural Tourism in ?
Europe and beyond '

TExTOUR is an EU-funded project which co-designs
pioneering and sustainable cultural tourism strategies to £ Y
improve deprived areas in Europe and beyond.

Social Innovation and TEchnolagies for sustainable growth through participative This project has received funding from the European Union's Horizon 2020 research and innovation programme
cultural TOURism. under grant agreement No.101004687
vyOhom

Figure 70: TEXTOUR user guide
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7.3 Frequently Asked Questions

To address common questions and issues that users may encounter, a comprehensive list of
Frequently Asked Questions (FAQs) has been compiled. The FAQ section covers a wide range of

topics, including:
* Technical requirements and compatibility
* Troubleshooting common problems
¢ Understanding and utilizing platform features

¢ Contact information for additional support

The FAQ section is regularly updated based on user feedback and emerging needs, providing a

dynamic resource that evolves with the platform, Figure 75.

T E fTo U R Home About Services v News FAQ

Frequently Asked Questions

‘What is TExTOUR Platform? v
| am a producer/artist/artisan, can | promote my products/works on TExTOUR platform? Y4
Is TExTOUR Platform free of charge? v
Who can use TExTOUR Platform? v
How can | define my action? v
Why should | monitor my action? v
How can | monitor my action? v
Series of questions on how to use services v
What is the difference between a Point of Interest (POI) and an Establishment? v

Figure 71: TEXTOUR FAQ page
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SECTION

TExTOUR Platform
Verification Methodology

To ensure that Pilot Validation Representatives (PVRs) provide comprehensive information to as-
sist the technical support team in identifying and resolving potential issues with the TEXTOUR
tool, templated Issue Reporting Forms (IRFs) and Change Request Forms (CRFs) will be pro-
duced. These forms will be finalized in consultation with the technical support team to ensure
that the information contained within them is as robust as possible and fit for purpose in regard

to issue resolution.

8.1 Issue Reporting Form (IRF)

An Issue Reporting Form (IRF) is a structured tool used by platform users to report issues or bugs
they encounter while using a digital product or service. The IRF is designed to facilitate effective
communication between users and the development or support team, ensuring that problems

are clearly understood and promptly addressed. Figure 72 presents an IRF form format.
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Social Innovation and TEchnologies for sustainable growth through participative cultural TOURism
- https://textour-project.eu/

TExTOUR ISSUE REPORTING FORM (IRF)

NOTE: This file to be saved using the Internal Reference ID

Date Raised YYYY-MM-DD

Name Your name

Organization Your organization

Contact Your contact email or telephone number
Pilot* The Pilot name in TExTOUR platform

Internal Reference ID | [Pilot Name-Date-Issue _Number] i.e. Fikardou-20230501-001

Issue Concerns Details (to be filled in)
Area (Screen) i.e. Points of Interest, Events, Local Product Promotion efc.

Issue Type (Action) i.e. Spelling error, Ul problem, Broken link, Editing issue efc.

O General | O Low | O Medium | O High | O Critical

Issue Details

1. Please include as much detail as possible about the issue you are reporting.
2. Please restrict the report to one (1) issue if possible.

3. If necessary raise a separate IRF citing this document’s ID.

Details

Replication
1. If it is possible please describe how to replicate the issue.
2. Please use easy steps to describe the actions.

Details

Possible Solution
1. If you have a solution or suggestion to remedy the issue you can note it here.
2. NOTE This form is NOT a Change Request Form.

Details

1. If appropriate please include numbered screenshots to help understand the issue.

FOR TECHNICAL SUPPORT TEAM USE ONLY

Assigned To Name Scheduled For YYYY-MM-DD
Issue Acknowledged | YYYY-MM-DD User Contacted Yes [
Action Taken Details of actions taken to resolve the issue

Implementation YYYY-MM-DD Version Version Number
User Updated YYYY-MM-DD User Contacted Yes O
User Feedback Details of any feedback from the user

Solution Confirmed | YYYY-MM-DD | Issue Closed | Yes O

D4.4 — TEXTOUR Issue Reporting Form (IRF) v1.0

Figure 72: Sample IRF form format
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8.2 Change Request Form (CRF)

A Change Request Form (CRF) is a structured document used by developers to communicate
and document the resolution of issues or bugs reported by users. It serves as a formal record that
details the changes made, the rationale behind those changes, and the steps taken to resolve the
problem. This form is crucial for maintaining transparency, ensuring accountability, and facil-
itating effective communication between developers, users, and other stakeholders. Following

figure 73 presents a CRF form format.
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Social Innovation and TEchnologies for sustainable growth through participative cultural TOURism
- https:/itextour-project.eu/

TEXTOUR CHANGE REQUEST FORM (CRF)

NOTE: This file to be saved using the Internal Reference ID
Details (to be filled in)

Registration

Date Raised YYYY-MM-DD
Name Your name
| Organization Your organization
Contact Your contact email or telephone number
Pilot” The Pilot name in TExTOUR platform
Internal Reference ID | [Pilot Name-Date-Issue Number]i.e. Fikardou-20230501-001

Request Details (to be filled in)

Area (Screen) i.e. Points of Interest, Events, Local Product Promotion etc.
Request Type i.e. New Function, Interface item, Workflow etc.
O General | O Low | O Medium | O High | O Critical

Change Request Details

1. Please include as much detail as possible about the change you are proposing
2. Please restrict the report to one (1) issue if possible.

Details

Use Case

1. If it is possible please describe how to replicate the issue.
2. Please use easy steps to describe the actions.

Details

Use Case

1. To help the project evaluate how this request will impact the work schedule and
user experience please provide a use case to show how it will benefit the user.
Details

1. If appropriate please include mock-ups of the proposal (line outs, flow charts etc.)
that may be useful in assessing the request.

FOR TECHNICAL SUPP

ORT TEAM USE ONLY

Assigned To Name Scheduled For YYYY-MM-DD
Request Received YYYY-MM-DD User Contacted Yes O
Evaluated By Name Accepted Yes [0/ No O

Action Taken

Details of actions taken to resolve the issue

Implementation YYYY-MM-DD Version Version Number
User Updated YYYY-MM-DD User Contacted Yes [J
User Feedback Details of any feedback from the user

Change Confirmed YYYY-MM-DD | Change Closed Yes [

D4.4 - TExXTOUR Change Request Form (CRF) v1.1

Figure 73: Sample CRF form format
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SECTION

Summary

The TEXxTOUR Platform represents a significant milestone in the field of cultural tourism, lever-
aging innovative ICT solutions to enhance the sustainability and engagement of cultural heritage
sites across Europe. Over the course of this project, we have successfully developed, integrated,
and deployed a comprehensive ICT framework that supports the TEXTOUR approach in line
with the strategies established under WP3.

* Achievements and Highlights
Through the collaborative efforts within Work Package 4 (WP4), the project has devel-
oped a robust and flexible ICT framework. This framework includes an accessible, open-
source platform, the introduction of the MoNaaS module for streamlined data monitor-
ing, and continuous integration testing to ensure reliability. These achievements em-
power stakeholders with effective tools for monitoring, assessment, and collaboration in

cultural tourism.

The key accomplishments include:

1. Comprehensive ICT Framework: We have built a robust and flexible ICT platform
that integrates a variety of services designed to meet the diverse needs of cultural
tourism stakeholders. These services, ranging from Point of Interest (POI) dissemi-
nation to Visitor Satisfaction monitoring, have been developed with scalability and

feasibility in mind.

2. User-Centric Design: The platform accommodates three primary user roles—Admin,
Pilot, and Review—each with tailored interfaces and functionalities to ensure ease

of use and effective management of cultural tourism activities.
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3. Accessibility and Open Source: In line with our commitment to openness and in-
clusivity, the TEXTOUR platform’s source code and services are accessible to all stake-

holders. This transparency fosters collaboration and continuous improvement.

4. MoNaaS$ Internal Service: Our Monitoring as a Service (MoNaS) module, includ-
ing the Monitoring Campaign (MoCam) management, has streamlined data entry,
review, and analysis processes. This module supports variable and target entries,
automatic analytics, QR reviews, CSV downloads, and KPI calculations, providing

comprehensive monitoring and reporting capabilities.

5. Continuous Integration and Testing: We have implemented rigorous technical ver-
ification and continuous integration testing activities to ensure the platform’s relia-
bility and performance. This process has involved close collaboration with WP3 and

WP5 to refine the platform based on ongoing feedback and assessments.

6. Stakeholder Engagement and Training: Throughout the project, we have priori-
tized stakeholder engagement and training. Our user support mechanisms, includ-
ing video tutorials, user guides, and FAQs, have empowered users to effectively uti-

lize the platform and its services.

7. Impact Assessment: The platform incorporates advanced quantitative and qualita-
tive tools for assessing the impact of cultural tourism strategies. These tools have
provided valuable insights into the effectiveness of various initiatives, guiding con-

tinuous improvement efforts.

¢ Conclusion of WP4
This report marks the successful conclusion of Work Package 4 (WP4). Through the col-
laborative efforts of all involved partners, we have achieved the objectives set out at the
beginning of this work package. The TEXTOUR Platform, as delivered in this final re-
lease, is now fully equipped to support the ongoing and future needs of cultural tourism
projects. The tools and services developed will facilitate the effective implementation,
monitoring, and assessment of cultural tourism strategies, ensuring that stakeholders can

achieve their goals sustainably and efficiently.

¢ Future Prospects
The final release of the TEXTOUR Platform is not an endpoint but a foundation for future
growth and innovation. As a living platform, it will continue to evolve, incorporating new
features and improvements based on user feedback and emerging technological trends.
The collaboration among stakeholders, supported by this platform, will drive sustainable

growth in cultural tourism, preserving and promoting Europe’s rich cultural heritage.

In conclusion, the TEXTOUR Platform stands as a testament to our collective efforts to

harness technology for the benefit of cultural tourism.
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